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The era of the NFTicket



Introducing 
the era of 
the



http://www.youtube.com/watch?v=JGDmpOf4QuM


Airlines want to be customer experience centric 

but the retailing of Air tickets is complex, 

inefficient, full of frictions and limitations. 

THE PROBLEM



Blockchain is the most Secure, Trustful, Traceable and Efficient way to manage and distribute Digital Assets.
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Evolving the E-Ticket into an NFTicket

TICKET FOUNDATION 
1950 - 1980 

ELECTRONIC TICKET 
1980 - 2000 

INTERNET ADOPTION 
2000 – 2022

BLOCKCHAIN ADOPTION
2022 - Onwards >>ERA
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THE SOLUTION | Align stakeholders interests 

● Increase Revenues. Automatically 
collect a fee any time a ticket is 
transferred and automatically collects 
the majority of price increase (if exists).

● Strongly reduce post sale and 
operational cost.

● Enable products to reach any 
channel or social network existing 
(or to be created!)

● Automates and strongly reduces B2B 
costs and operations

● SOAR Customer Experience

AIRLINES CUSTOMERS

● Get a more flexible ticket that they 
can transfer or resell to anyone, in 
any part of the world in the most 
efficient way ever. 



NEW | Enlarged reach and decentralized distribution ecosystem

● Nex Channels
● Exponential Interactions
● Less Friction

Bigger 
Market

airline.com



OUR GOAL | Give flexibility to travellers while control, revenues 
and data to airlines

Better User Experience

Better data for RM

Increase Demand

New use cases

Cost Reduction 

New Revenue Streams

Impulse Brand 
Awareness

Variable Costs & No Implementation Costs



https://docs.google.com/file/d/1UHovZ6gQYRYPW0jgxUWQRTwI3FMMq_3l/preview
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