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Operators      56%



Operators      56%

Resellers, OTAs    17%

Technology      12%

Everyone else     19%
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How’s the recovery?



Global Experiences Bookings (US$B)
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Arival: The Outlook for Experiences 2019-2025, October 2022

2020 2021 2022 2023

North America EMEA APAC

2019

-25%

-50%

-75%

-100%



Experiences Recovery by Region vs. 2019

Arival: The Outlook for Experiences 2019-2025, October 2022

2020 2021 2022 2023

North America EMEA APAC

2019

-25%

-50%

-75%

-100%



Today’s experiences 
traveler



8,000 
travelers

11 markets



The New Experiences Traveler
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What Travelers Want
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Planning & 
Booking
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Planning Hotels
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1) It’s really hard
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Low 
Tech



Tour & Activity  ~1 in 2
Operators
 
Attractions    ~1 in 4

Arival: Technology & Connectivity Report, January 2023
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Channel Growth 2019-2025

-7%

82%

152%

Offline Channels Operator/Attraction
 Websites

OTAs
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2) It’s more important



1. Destination

2. Transportation

3. Accommodation

4. Things to do

The Travel Path to Purchase



www.arival.travel
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Experiences 
First



Experiences 
over Things

58%



Gen Z & 
Millennials

68%

Experiences 
over Things

58%



#arivalevent



The Best Part of 
Travel
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