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How's the recovery?

y



Global Experiences Bookings (US$B)
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Experiences Recovery by Region vs. 2019
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Today’s experiences

traveler



The 2023 Experiences Traveler

Key insights on what travelers want, how they
8 OOO choose and book, and what it means for
experience operators and resellers
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The New Experiences Traveler
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What Travelers Want
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Planning &
Booking




Planning Experiences DT
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1) It’s really hard

y



Share of All Bookings Made Online

/5%

50%

25%

0%

Hotels (Leisure) Experiences

Arival & Phocuswright






Tour & Activity ~11n 2
Operators

® o
Attractions ~11In4
ival: Technology & Connectivity Report, January 2023 ‘



Tour Booking

Mobil
Oblie M Pre-
B Post-
Desktop
Offline

0% 10% 20% 30% 40% 50%

Arival: 2023 Experiences Traveler




Channel Growth 2019-2025
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Researching Experiences = ... p=
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2) It's more important

y



The Travel Path to Purchase

1. Destination

2. Transportation

3. Accommodation

4. Things to do '



@ English List your property Support Trips  Signin

Stays Flights Cars Packages Things to do Cruises

1room, 2 travelers v

. Check-in Check-out
9 Goingto ’ ‘ B Feb 26 ’ ‘ B Fev27

[ Add a flight [] Add a car

www.arival.travel




When Travelers Plan Experiences
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The Best Part of S i < i

Travel
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